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GENERAL COURSE INFORMATION

COURSE Synopsis

T

his document contains the synopsis for Photo 230, Advertising Photography, Course Number 66653, for Fall 2008.  This synopsis is provided to give the student information that will help them complete assignments, anticipate grading, and help gain the maximum educational experience from the material.

	Objectives
	The objectives of the course are to provide the student with insight into the world of professional advertising photography.  We’ll examine the genres of photography in the general world where images are produced to serve the advertising of a product or service.  Following completion of the course with a grade of “C” or higher the student will be able to identify and use the primary photographic tools and processes applicable to the world of advertising photography.



	Course Content 


	The course will examine the various areas of photography generally referred to as advertising photography including small and large products, fashion, food, photo illustration and cover images, packaging, and architectural photographs.  We’ll also examine the use of the photographic image in the printing process from pre-press to finished product.  Photographic topics will include black and white and color photography, studio and location shooting considerations, equipping the freelancer’s “studio,” and how digital has revolutionized the world of the professional advertising photographer. 



	Required Text and Readings
	Minimum required reading materials for this course are the current editions of the standard text book:

Photography by Upton, London, et al.  This book is carried in the bookstore.

I may also suggest additional reading.  However, the information supplied in the course handouts, lab handouts, and lectures, takes precedence over any material in the text.  If you have a question about this or a specific topic ASK!



	Additional Reading Material
	In addition to the information listed as required, the following books would also be recommended as additional reading:

1. Shooting your Way to a $-Million
Richard Sharabura

2. Object and Image
George M. Craven
And for film shooters…

3. The New Zone System
White, Zakia

Other reading may be suggested throughout the class.  Photography, especially advertising photography, is an art and craft often on the cutting edge of style and technology.  To remain competitive you will need to stay current with the latest in equipment, technology, and, most importantly, style.  I would highly recommend subscriptions to the major photo magazine and the industry journal “Communication Arts.”  It is expensive but contains the latest work by the top people throughout the whole spectrum of advertising graphics.



	Grading Basis
	This is a professional, college level course designed for advanced students on a vocational/career track that requires your attention, discipline, and some hard work to complete. All work performed as an assignment, tests, or other assignments will be given a letter grade value determined by the instructor.  The grades are based on the relative difficulty or complexity of the assignment or test and both the basic quality of the work plus the students willingness to carry it further and make it even better.

Tests will be assigned specific points per question based on difficulty or type.  A wrong answer gains zero points, a correct one gains all the points assigned that question. 

Projects will be graded technically, aesthetically, and also professionally for such elements as following directions accurately and turning it in on time.  

The handout for each assignment will list all items to be turned in to be considered complete, which includes the handout itself.  



	Grade Meanings
	Grades are not a “given” in this class.  If you do just what is basically required you will be almost guaranteed to get at least a “C” however to get a better grade you will need to put in more effort, (4 pts)
An “A” is given for EXCELLENT work.  This is work that not only is as good as it could possibly be for a a student at this level, it has also gone beyond the simple needs of the assignment to create a viable personal portfolio piece. (4 pts)
A “B” is given for SUPERIOR work.  This work too has gone beyond the mere requirements of the assignment but is exhibiting some flaws or other issues needing attention to make this a portfolio piece. (3 pts)
A “C” is given for AVERAGE work  This would be the minimal effort required to meet the requirements of the assignment but has made no attempt to rise above that and/or exhibits a number of flaws and issues needing to be resolved. (2 pts)
A “D” is given for BELOW AVERAGE work,  This is work that falls short of the project assignment or may have substantial flaws or issues with it but still is not failing quality.  (1 pt)
An “F” is given for poor work or work not turned in at all. (0 pts)


	Class Grade Components
	During the course of the semester you will be assigned and perform various kinds of projects and work.  Your grade will be based on the following criteria and breakdown:

· 10% on written assignments and/or tests

· 80% on Photo Project Assignments

· 10% on attendance, participation, conduct in class. (Refer to the section on attendance for further information on how this can have an effect on your grade.



	Effect of Finals
	The final projects and final exam will have a critical effect on your grade regardless of how well you have done up to that point.

· If you do not take the final exam or do not submit an acceptable Final Portfolio Project, your maximum attainable grade for the course will be a "D" regardless of your other points earned to date.

· If your Final Project achieves no more than a “D” your maximum attainable grade will be a "D"

· If your final Written Exam achieves less than 60% of the possible points your maximum attainable grade will be a "D"



	Final Grades
	Your final grade will be determined by your cumulative points as a percentage of the total possible points.  That percentage will yield a letter grade based on the following table:


90% - 100%
=
A


80% - 89%
=
B


70% - 79%
=
C


60% - 69%
=
D


0%   - 59%
=
F



	Attendance
	Attendance is not just mandated by student policy, it is vital to your learning capabilities.  The college has set very strict guidelines for instructors to follow relative to student absences and tardiness.  The following rules will be followed closely.

· Three (3) consecutive unexcused absences or five (5) total unexcused absences in a semester allow me to drop the student.

· Unexcused tardiness will be counted as an unexcused absence.  Unexcused absences (and tardiness) WILL count against your grade.

If you anticipate a legitimate absence then tell me BEFORE or have a really good excuse and a pathetic voice when you call from your hospital bed!

Read the section in the College Catalog on Academic Policies and Student Rights and Responsibilities, especially Policy 3100. This hard-edged approach to absences is not just MY policy, it is imposed and enforced by the school.



	Project Submission
	Each photo project assignment will include a handout explaining in detail the requirements for that project.  Read each project handout carefully for the specific instructions to be followed for that project.

For this session however, unless specifically noted otherwise in the project handout, all B&W submissions will be B&W prints made on 11x14 paper, trimmed no smaller than 9x12 and mounted on 11x14 matte board.  Since commercial work is predominantly color most assignments will be color projects.  Unless otherwise specified, color submissions will be printed on 11x14 paper printed to maximize one dimension of the paper.  All items specified in the instructions will be handed in in an 11x14 or 12x15 manila envelope with your name, class, and assignment title and/or number PRINTED on the upper right-hand corner of the FRONT of the envelope as viewed with the flap on the top back side.

If I give a digital specific assignment I will give detailed instructions as to how that will be turned in at the time.

Also, make sure that all items included are labeled with your name, class, and project data.  Any exceptions will be spelled out when an assignment is given.  Failure to follow these instructions will be reflected in the project grade up to and including being considered incomplete.

All projects are to be turned in by end of class on the on the due date.  They may be turned in to me personally, to the personnel in the photo lab, or to my mailbox in room A-8 PRIOR to class.

 

	Deadlines
	Deadlines are sacred in the industry and sacred in this class. Projects turned in late will automatically be deducted 10% of their possible points (basically equal to one letter grade), with an additional point being deducted for every school day they continue late.

A project will be returned ungraded if it is incomplete or does not follow the instructions and points deducted as above.  However, the project must be corrected and resubmitted or it will achieve a grade of zero (0) points.

If you are having a problem, talk to me, but do so BEFORE a project is due, not after.



	Class Critiques
	Following the grading of projects, they will be critiqued in class.  This is NOT a forum to embarrass anyone but a chance to learn and let the entire class learn together from observances about other work.  You are students and only expected to perform to student levels but you need to know where improvement could be made to make the image more professional and competitive.  You need to develop a thick skin as I will be a LOT kinder than typical art directors or other photo buyers.  

Projects turned in late will not be included in the class critiques.  



	Extra Credit
	From time to time I may offer an extra credit question on a test or suggest an extra credit assignment.  Failure to answer or turn in these tasks will have no effect on your grade.  You cannot lose points by not doing an extra credit component.  However, you might gain some points that could help your grade.  And even if your grade does not need any help, you might gain the extra bit of data to make you more competitive in the field.



	Contacting the Instructor and web based materials
	You may leave the instructor, David King an E-mail (preferred) or phone message as follows:

· Email:  dking@sdccd.edu (The safest way to contact me)
· Phone: At my office (388-2649) but this is the LEAST reliable way to contact me!
· Appointments can be arranged as required.

· The SDCC page on my web site contains materials for you as well for other classes of mine.  

	Web-Based Class Information
	Once class gets underway, David will post information, notes, assignments, datasheets, etc. to the web on his website at 
                               www.ndavidking.com.
From the home page link to the SDCC page and scroll down to the Photo 230 section.  Please feel free to log on and download any material you would like.  That page will also have copies of the assignments available online to download in case you lose the printed copy.

That site also contains links to a large number of photo-based links including sites of other photographers, etc.  


	Studio Use
	The photo program has a very workable studio that can be divided into two shooting areas.  However because more than one class may be giving studio assignments, scheduling becomes critical and the studio is to be used ONLY for the completion of class assignments.  The Lab maintains a scheduling calendar for studio use which strictly governs studio availability.  

PLAN AHEAD!!!!!!!  I will provide reasonable time for assignments, but will have little sympathy for those who wait for the last moment and then cannot get on the schedule.



	Studio Protocol
	If you use it, you will be held responsible for cleaning it and putting it back as you found it within the scheduled time.  We do not have a studio maid or janitor.  An infraction of this rule (and common courtesy) will result in an immediate loss of studio privileges for the remainder of the class and you will have to figure some other location for completing your assignments.  This handout will serve as fair warning of this rule.

So plan your shoot before you get there, unless you are following someone else, arrive a little early to minimize set-up time, give yourself plenty of clean-up time; make sure your model (if you are shooting people) and/or your props arrive on time.

And as importantly, be willing to help each other, especially at the overlap period.  

Some team cooperation can go a long way to maximizing your efficient use of the studio.

 

	Lab Time
	The course is tructure to provide 1½ hours of lecture and 4½ hours of lab time per week.  Lab time is time provided for you to work on your projects with an instructor available to help you.  You may work in the darkroom, on the computers in the classroom, in the studio, or, with permission from the instructor, at home.  You may also, with permission, use the time for location shooting.

As the class starts, we will be primarily lecture heavy in order to cover up-front issues like studio and lights usage, etc.  In the middle it will be broken fairly evening and toward the end will be lab heavy.  The last couple of weeks may be completely lab classes.  This well, lecture and lab will, over the span of the course, will even out fairly 

I would highly recommend you partner up with 2 to 4 students in the class early and plan on doing shooting assignments together to help each other,  

	Computer Use
	You will be able to use the school computers for your assignments both during the lab class and during directed lab periods.  But the reality is, if you want to get serious about digital photography then you need to have a computer with sufficient power to download, convert, edit, and then print or transmit your images.  In class we will discuss the minimal requirements for a sufficient computer along with some recommendations.

Also, you are free to bring in your own laptops for use during lab periods.

However, do NOT work or play with the school’s or your own computer when I am trying to lecture to the class.  That is rude and distracting, and won’t be tolerated.



	Inappropriate Language or Behavior
	We have very clear guidelines from the administration stating we are not to tolerate any offensive language or behavior that would be disruptive to the educational process or offensive to the class.  In my classroom this is a zero-tolerance position.  I may only warn you the first time if I think it was a slip, otherwise even the first time takes you out of class for the rest of the day.  The second time takes you out of the class for the rest of the semester.

We have, overall, a dedicated and talented group of students who have signed up for the class to learn.  Photography is not an easy topic and an even harder profession.  Disruptive behavior that is distracting or offensive makes it harder to deal with an already hard topic.  So don’t even think about it.


	Cell Phones
	You know… turn ‘em OFF!!!


Required Equipment and Supplies

Take this sheet with you as a check list when you buy your original supplies.  I assume you may have some of these supplies left over from the other classes; please feel free to use those items.  This should be viewed as a bare minimum supply list as you may well use more!

Also, developing your B&W film at home is highly recommended as it makes your use of the school lab time more effective.  The "Optional" items at the bottom of the list are the chemicals required for home processing of your film.  You will also need a light-tight space or a changing bag to load the film reels preparatory to developing the film.

This class will also involve shooting color transparency film.  You may have this processed by local labs or by your own E-6 processing if you have the equipment to do so.

Equipment

	Camera
	35mm or larger or DSLR with adjustable focus, aperture, and shutter.  Most commercial photography is shot with digital capture although some medium and large format equipment is still used selectively.  You can complete this class without it, but will not be competitive in the market without it except in very specialized fields (e.g. photojournalism).. 

	Light Meter
	A hand held meter is HIGHLY recommended

	Cable Release 
	9" to 12" long cable or remote release

	Tripod
	The absolute best you can afford to buy

	Lock
	Combination Lock is recommended (for your supplies locker)

	
	

	
	

	
	

	
	


Expendable Supplies - FILM
	FILM:  

Black and White Negative film

Color Transparency film

(NOTE:  You may shoot with any film you wish.  However I’d recommend you wait for class discussions before purchasing as there may be information about specific assignments that suggest certain characteristics over others.)
	10-15 rolls

7-10 rolls

	PRINTING PAPER
B&W 11x14 RC (Gloss surface)




B&W  8x10 RC (Gloss Surface) 
	50+ sheets

25+ sheets

	Standard 18% photo gray card 8 x 10"
	1 Card

	Film Cleaner (Edwal or Kodak, 4 oz.)
	1 bottle

	Cotton Balls or Lint-Free photo wipes
	1 package

	Blower brush or 1/2" camel hair brush
	1 of either

	Negative File Notebook
	1 book

	Negative File pages (6 frames by 6 or 7 rows NOT 5 frames by 7 rows)
	10+ pages

	Slide pages (for your format camera(s)
	10 pages

	Dry mount tissue (Seal Color mount or Saunders AllMount, 11x14
	25 sheet pkg

	Mount Board, Crescent or Savage, 11x14 white or white/black
	10-15 boards

	Wire for dodging tools
	2 feet

	Spottone #3 1/2 oz
	1 Bottle

	#000 Spotting Brush  (get 000 sable at Art Store…you’ll be glad you did)
	1 Brush

	Lens Cleaning Fluid, 1 oz
	1 Bottle

	Lens Cleaning Tissue
	1 Package


Expendable Supplies - DIGITAL

	Flash Memory cards to hold the equivalent of a couple of rolls of film
	Minimum 1 gig

	Sensor Cleaning supplies (air, swabs, pads, fluid) 
	1 kit/set

	Optional: Safe Synch trigger circuit buffer.
	1

	Optional: Radio Trigger for strobes
	1 set


General Supplies

	Notebook for class notes
	1 Book

	Manila envelopes, to hold 11x14 photos
	2-3 

	Sanford "Sharpie" Marking Pen
	1 Pen

	
	

	
	


From time to time other items may be suggested as appropriate to the class.
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